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Indicator Rating Details The instructional materials reviewed for Grade 9 meet the indicators for 1k. Materials
include a mix of on-demand and process writing e. Standard features of each unit--Working from the Text,
Writing to Sources, Argument Writing Prompts, Explanatory Writing Prompts, and Narrative Writing
Prompts--ask students to write shorter, on-demand responses that require attention to development, textual
evidence, and incorporation of writing skills studied. Additionally, the program offers opportunities for
student revisions of many on-demand writing activities. In Unit 1, Language Checkpoint 1. Revise any
inappropriate shifts between voices and moods. In Unit 2, Activity 2. Use the interpretative statement you
wrote [in Check Your Understanding] as a starting point. Begin with a clear thesis that states your position;
include direct quotations from the text to support your claims. Introduce and punctuate all quotations
correctly; include transitions between points and a statement that provides a conclusion. After completing the
independent research work, group members reconvene with their independent findings and design a
presentation using visual or audio media to present their overall findings. Process writing is supported in each
unit through two Embedded Assessments preceded by a series of instructional and practice activities with
concepts ranging from ideation to grammar and syntax choices, writing structures, revision and editing. Each
Embedded Assessment also includes a scoring rubric and set of questions encouraging students to consider the
elements of planning, drafting, and revising throughout the writing process: Choose three or four stylistic
devices cinematic techniques that are common to these filmsâ€¦. Your essay should focus on the ways in
which the director uses stylistic techniques across films to achieve a desired effect. Over the course of four
weeks, students use digital resources to become more familiar with the work of Tim Burton and study various
cinematic techniques. Over the course of time, they compare scenes from multiple Tim Burton films and
practice creating their own cinematic style within a group of peers. The ensuing lessons work students towards
drafting, evaluating, revising, and editing for publication. Lessons prior to the Embedded Assessment provide
support for planning and preparation of the culminating task. Opportunities may include blended writing styles
that reflect the distribution required by the standards.
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Your target audience is your classmates. Your campaign must include an interview with an author and a print
advertisement. As support for your advertising campaign, you will give a two minute oral presentation
incorporating the five elements of argumentation to persuade your classmates to read the book. Accompanying
your advertisement, you will write an explanation of the persuasive techniques and rhetorical appeals you
incorporated in the ad. You must speak for two minutes You may use note cards for the presentation but there
will be NO reading word for word from your cards Elements of an Argument: Read the elements of an
argument. Support can include evidence as well as logical and emotional appeals logos and pathos.
Advertisers use many techniques to try to get you to purchase their products. Review the descriptions of
various advertising techniques below: Advertisers make it seem as if everyone is buying this product, so you
better but it too. This technique makes you feel left out if you are not buying the product Avant-garde: This
technique is almost the reverse of bandwagon: Only super-cool people like you will even know about this
product Testimonials: Advertisers use celebrities or just regular people to endorse the product. Statistics,
percentages, and numbers are used to convince you that this product is better or more effective than another
product. Be aware of what the numbers are actually saying. What does "30 percent more effective than the
leading brand" really mean? To recognize it, you really need to pay attention to the background of the ad or to
the story of the commercial. This technique gets you to associate the good feelings shown in the ad with the
product itself. The the good feelings transfer to you when you buy the product. A commercial that shows a
group of people having a lot of fun while drinking a certain brand of soft drink wants you to believe that you
will be a part of fun groups if you buy that brand of soft drink too Rhetoric: Rhetoric is the use of words to
persuade, either in writing or speech. Aristotle defined rhetoric as "the ability, in each particular case, to see
the available means of persuasion. Authors and speakers use rhetorical appeals in their arguments based on
their intended audience as well as the nature of the argument itself. You might have used these appeals in
persuasive writing pieces you created. Advertisers, too, make use of these appeals in their attempts to persuade
an audience. Pathos, or emotional appeals, attempt to persuade the reader or listener by appealing to the senses
and emotions. Political ads that show politicians kissing babies or shaking hands with the elderly often appeal
to the emotions. Also, these appeals usually include statements with vivid sensory details, which awaken the
senses and perhaps manipulate the emotions of the audience Ethos are ethical appeals that attempt to persuade
the reader or listener by focusing on the qualifications or the character of the speaker. Ethical appeals focus on
the speaker even more than on the situation. Examples of ethical appeals in advertising are expert or celebrity
endorsements of products. Logos, or logical appeals, attempt to persuade readers or listeners by leading them
down the road of logical and causing them to come to their own conclusions. Logical appeals state the facts
and show how the facts are interrelated. Logical appeals are often used in courtroom situations as well.
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Now is the time to redefine your true self using Slader's free SpringBoard English Language Arts: Grade 9 answers.
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SpringBoard ELA textbooks and curriculum integrate reading, writing, speaking and listening and language for students
from middle school through high school.
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